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Pros and Cons of LinkedIn
Introduction
LinkedIn is a networking and business platform used especially when recruiters try to choose the best and perfect candidates for specific job positions in their organizations (Guillory, 2012). LinkedIn is said to be the biggest platform in social media networking for doing background research and relationship building with people to discover and network with potential customers. LinkedIn has grown into a huge social media site with over 500 million active users in over 200 nations and over 10 million listed jobs (Guillory, 2012). It is estimated that there are over 5 million LinkedIn users who have paid premium accounts and arguably, this platform has both pros and cons.
Pros
Networking opportunities
LinkedIn is a vital tool that offers organizations and business owners with the ability and knowledge to research the best and potential clients for their organization (Bonsón, 2013). LinkedIn creates strong and efficient networking opportunities for specific industries by making posts available for further research, the establishment of prospects’ credibility and robust browsing technology for organizations or people to narrow down their options (Bonsón, 2013).
LinkedIn Answers’ Section
LinkedIn enhances engagement among people through having a section for answers that allow them to ask any questions to other people in public or to specific people of their private network (Bonsón, 2013). People demonstrate their skills and knowledge by providing individuals with sufficient feedback on specific questions that are industry related. Therefore it enables individuals to share their expertise to assist others and creating more connections (Bonsón, 2013).
News Updates
LinkedIn creates and organizes content in its platform and classifies it into sections to keep the users updated on new trends in the updates from the news (Bonsón, 2013).LinkedIn enables its users to create links to blogs and accounts to enhance sharing different experiences and offering of advice on vital topics in someone's industry or business (Bonsón, 2013).
Profile Update
It is also evident that LinkedIn offers information about employees that are potential by allowing people to view the profiles of professionals or experts that they may be seeking (Bonsón, 2013). Most people ensure their profiles are up to date with their current or recent experiences; hence their profiles can be used as a simplified resume. This offers the organization with the general background idea of a person and skills set to make a comparison of a job description (Bonsón, 2013).
Cons
First-time profile set up
Social media sites like LinkedIn take time to grow their number of users; and this can be overwhelming with the involvement of many components (Mosakowski, 2017). It may appear to be easy at first, but many requirements are needed before a business page is created. To create a page, you need to have a personal and private LinkedIn account and a profile that has to be listed in as all-star or intermediate (Mosakowski, 2017).

Incomplete profiles get overlooked
The biggest drawback for recruiters and job seekers is that many profiles are incomplete on LinkedIn and lacks a job title or have one job description (Mosakowski, 2017). In such situations, recruiters may overlook such candidates with incomplete profiles since no professional connection could benefit the two parties (Mosakowski, 2017).
Fake Profiles
Sometimes there is a lack of validity of some of the profiles that recruiters come across on LinkedIn. For recruiters, they are unable to know the qualified candidates since some may be fraudsters (Mosakowski, 2017).
Conclusion
Arguably, the pros and cons of LinkedIn don't serve the purpose of persuading or dissuading anyone from utilizing this platform (Zide, 2014). The pros and cons of LinkedIn lead a person to a specific conclusion that it is a tool that can be used for most uses. LinkedIn offers the most opportunities to target personnel and experts and identify qualified prospects in diverse industries. LinkedIn is a sophisticated platform that helps in finding and recruiting candidates based on qualifying criteria (Zide, 2014).
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